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Assuming the lens of institutional theory, the authors investigate a relatively
unexplored form of CSR, known as Theater 3, to examine how organizations can facilitate
value coproduction across stakeholder groups to stimulate market performance and social
gain. Multiple methods are employed through four studies to explore social responsibility as
a business model in which customers and a need community coproduce value in the service
context. Results suggest that organizations in this intensive CSR arena must recognize the
challenges of sustaining successful marketing performance, and gaining legitimacy from all
stakeholder perspectives. Theoretical and managerial implications are offered with



recommendations for balancing multiple stakeholder goals in Theater 3 CSR models.
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